    DEMOCRACY MATTERS
LET THEM HEAR FROM YOU! 
USING THE MEDIA TO SPREAD THE WORD
Good media coverage enables you to educate and influence thousands of people, helping you to win reforms. Building media relations is the key to getting coverage as well as a critical piece of any power building strategy.
IMPORTANCE OF THE MEDIA

· Advances the goals of the organization. Effective use of the media in a campaign is one of the most important tools you can use to achieve campaign victories. 

· Educates and influences opinion leaders and the public.

· Builds your group by deepening name recognition and credibility.
Media “Handles”
Anything you’re doing can be made into a media opportunity if you can create an appropriate “handle” – something for the media to latch onto.
· Launching campaigns.

· Pressuring an individual or group to take action.

· An education or visibility event.

· Releasing reports.

· Organizing events.

· Public criticism or protest when something went wrong.

· Commenting on a current event that highlights the need for our campaign.

· Influential groups, people, or VIPs.

Opinion Editorials and Letters to the Editor
Op-Eds and LTEs are the editorial pieces that newspapers run on the opinion pages. By closely monitoring the opinion pages, you can get a sense of the articles run by the editor.
· Respond. Respond to stories relevant to your issues. Letters in response to stories that ran recently are more likely to be printed. Read the paper and watch for stories that relate to your campaign. 

· Find a hook– you’ve got to hook the reader (and the editor) in the first couple of paragraphs. Use an interesting anecdote or question, a provocative statement or colorful quote. Editors often look for creative angles on a topic.

· Show, don’t tell. Wherever possible, give facts or examples rather than using rhetoric. It’s more convincing.
· Back up your assertions with facts. And double check them. Make sure your quotations are accurate–both the actual words and context in which they are used. 

· Don’t overstate anything – Overstatement creates distrust in the reader’s mind.
· Show emotion.  It is fine to express feelings of anger or of frustration–but make sure you avoid overstatement.

· Imagine yourself as the reader – anticipate questions a reader might have – what would get you to read this?
· Keep it short. Short LTEs  are more likely to be printed. 
· Come full circle – if you can do it naturally, tie the end of the article to the beginning. And always mention Democracy Matters and the DM website!
 SAMPLE OUTLINE

1. State the problem/topic (why you personally are concerned). “Students voices are not being heard by our politicians.  Our elected representatives need to deal with the corruption of the political process by big money. Our broken campaign finance system shuts out ordinary voters.”

2. Describe the problem in a way that makes it more real for the reader. “It is estimated that in 2012, candidates will collectively spend $6 billion on the election. This money comes from special interest groups and causes candidates to be more accountable to their interests and less accountable to ours.” 

3. State the solution, both generally and specifically. “The problem is money and politics. We need to advocate for publicly-financed, ‘clean’ elections that make our leaders accountable to us, their constituents, and not special interest groups. One way we can do this is by telling our legislators we are fed up with big money dominating our political process – we want a government of, by and for the people, not the funders.  Luckily there is an organization like Democracy Matters that advocates getting special interest money out of elections.” 

4. Summary: Wrap it up with the final “why”– again, the more personal the better. A single, well-written sentence wins your audience. “Our leaders need to listen to what we want, not big business.”

HOW TO GET AN OPINION PIECE PRINTED

The normal process is to submit a typed article (average length of 200-500 words) with a cover letter to the Editorial Page Editor.
· Keep in mind the usual protocol for submitting to sets of papers. 
· Submit to BOTH school paper and local newspaper where you go to school or at home - especially small papers!
· It’s important to follow up ruthlessly: Did they get it? Will the print it (and when)? Can you adjust it to their specifications?
